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CDP for Low-Cost Airlines

Personalizing on a Budget Without Sacrificing Revenue

The Low-Cost Airline Challenge

Low-cost airlines operate on thin margins while travelers expect

personalized experiences. But disconnected customer data often makes
personalization difficult, inconsistent, & expensive to scale. leading to
missed upsell opportunities, lower engagement, & higher acquisition costs.

A CDP unifies customer data into a single, real-time
W H ' traveler profile from multiple touchpoints such as:
e Booking history

AI RLI N ES e Route preferences

e Search behavior

N E E D e App and website activity

e Loyalty engagement

A c D P e Ancillary purchases
e Customer support interactions

What Low-Cost Airlines Can Personalize

Dynamic Fare Recommendations Ancillary Upselling

Show routes, offers, and upgrade Promote meals, seat upgrades,
options based on traveler intent & priority boarding etc. based on
booking behavior. traveler preferences.

Abandoned Booking Recovery Real-Time Communication

Re-engage travelers with timely Send price alerts, check-in
reminders before they leave the reminders, and upgrade nudges

booking journey. across preferred channels.
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@ SMARTER JOURNEYS. STRONGER REVENUE.



~— Personalization Without Operational Complexity —

Personalization should drive efficiency not operational overhead. A CDP helps airlines engage the right
travelers in real time using behavioral and intent signals, reducing wasted marketing spend.

Lower acquisition costs @ Higher repeat bookings
/\/ Better campaign efficiency @ Stronger retention
Reduced communication fatigue {%‘ Increased ancillary revenue
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Key CDP Capabilities for Airlines

Unified Traveler Live Audience Predictive \ Omnichannel
Profiles Segmentation Intelligence Activation

Create a single view of Build real-time traveler | Identify travelers likely Deliver consistent
every traveler across segments using to book, upgrade, experiences across

all touchpoints. behavior and intent churn, or re-engage. every customer
signals. engagement channel.

With a CDP, airlines can turn customer
engagement into measurable growth. This

enables airlines to: Th e

Increase ancillary attach rates
Improve booking conversions

Reduce abandonment Reve n u e

Build loyalty without excessive
discounting
e Maximize customer lifetime value m p a Ct

Personalization becomes a scalable revenue
driver, not an added cost.

Ready to personalize traveler journeys at scale? Discover how
Lemnisk helps airlines unify customer data, drive real-time
engagement, and increase revenue efficiently.



https://www.lemnisk.co/
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